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Abstract. The article provides a comprehensive analysis of marketing communications
in the transport and logistics business at the regional level in Ukraine. It is established that
regional logistics and transport companies operate under conditions of intense competition,
targeting the same customer segments, which makes traditional promotional tools insufficient
for ensuring stable competitive positions. The study shows that effective marketing
communications must take into account the specifics of the business, the needs of local clients,
and the characteristics of the regional market environment. They should contribute to
building long-term relationships, increasing trust and loyalty, and supporting clear company
positioning by highlighting its unique advantages, service quality, innovative solutions, and
additional customer value. Emphasis is placed on the personalized nature of communications,
the importance of building social capital, ensuring operational transparency, and managing
reputational risks, which facilitates the retention of strategic partners and overall business
stability. It is demonstrated that the systematization and evaluation of communications
enhance the competitiveness of companies, support the development of the regional economy,
and promote the integration of local markets into national and international supply chains.
The main directions for improving the organizational structure in Ukrainian banks are
identified.

Keywords: marketing communications, transport and logistics business, regional
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The article presents an assessment of marketing communications in the transport and
logistics business at the regional level in Ukraine. It is determined that regional logistics and
transport companies operate under conditions of intense competition, as they target similar
customer segments and function within a shared service market. It is argued that traditional
promotion tools are insufficient for ensuring stable competitive positions of these companies.

It is established that effective marketing communications must be adapted to the
specifics of the transport and logistics business, the needs of local clients, and the
characteristics of the regional competitive environment. The study demonstrates that
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marketing communications perform the functions of building long-term relationships,
enhancing trust and loyalty, and supporting clear positioning while highlighting the
company’s unique advantages, service quality, innovative solutions, or additional customer
value. The components of marketing communications have been systematized together with
priorities and practical tools for their implementation.

It is noted that marketing communications in the transport and logistics business are
becoming increasingly personalized, as key decisions are made by specific representatives of
decision-making centers. It is shown that their effectiveness is determined not only by
economic parameters but also by trust, reputation, and the quality of interpersonal interactions
between managers. It is established that communications help build social capital, emphasize
the company’s reliability, and ensure transparency of operations. It is argued that in regions
with high social density, they become an instrument for retaining strategic partners, while any
failures or successes have a multiplicative effect on reputation. The study demonstrates that
continuous dialogue, individualized approaches to key clients, and effective risk management
are essential for business stability and for maintaining trust in the market. It is concluded that
the analysis, systematization, and evaluation of marketing communications enhance the
competitiveness of companies, promote stability and the development of the regional
economy, and support the integration of local markets into national and international supply
chains.

Reference

1. Bochko, O., Kuzyor, O. & Hreshchak, M. (2024). Marketynhovi komunikatsiyi v
systemi stratehichnoho upravlinnya prosuvannya tovariv ahropromyslovoho kompleksu
[Marketing communications in the system of strategic management of agro-industrial
products promotion]. Formuvannya rynkovoyi ekonomiky v Ukrayini, 51, 171-178 [in
Ukrainian].

2. Buga, N. & Ogrenchuk, A. (2025). Marketynhovi komunikatsiyi novoho
pokolinnya: tsyfrovi tekhnolohiyi upravlinnya vzayemodiyeyu z kliyentamy [Next-
generation marketing communications: digital technologies for customer interaction
management]. Ekonomika ta suspilstvo, (79). https://doi.org/10.32782/2524-0072/2025-79-
153 [in Ukrainian].

3. Buchkovska, A.A. & Horbal, N.I. (2025). Vplyv viyny v Ukrayini na marketynhovi
komunikatsiyi pidpryyemstv [Impact of the war in Ukraine on enterprise marketing
communications]. Menedzhment ta pidpryyemnytstvo v Ukrayini: etapyy stanovlennya ta
problemy rozvytku, 7(2), 139-148. https://science.lpnu.ua/smeu/all-volumes-and-
issues/volume-7-number-2-2025/impact-war-ukraine-marketing-communications [in
Ukrainian].

4. Hrynko, T.V., Hviniashvili, T.Z. & Kyrychenko, A.S. (2021). Stratehichni
pidkhody do upravlinnya marketynhovymy komunikatsiyamy na pidpryyemstvi [Strategic
approaches to managing marketing communications at an enterprise]. Efektyvna ekonomika,
(12). Retrieved June 10, 2024, from http://www.economy.nayka.com.ua/?op=1&z=9703 [in
Ukrainian].

5. Koba, V.H., Semenchuk, T.B. & Zayachuk, R.V. (2025). Vidnovlennya
transportnoyi infrastruktury Ukrayiny: vyklyky ta mozhlyvosti u pislyavoiennyy period
[Restoration of Ukraine’s transport infrastructure: challenges and opportunities in the post-
war period]. Natsional'ni interesy Ukrayiny, 3(8), 813—824. https://doi.org/10.52058/3041-
1793-2025-3(8)-813-824 [in Ukrainian].

cC -NC
(@) Bv-ne | 34


https://doi.org/10.32782/2524-0072/2025-79-153
https://doi.org/10.32782/2524-0072/2025-79-153
https://science.lpnu.ua/smeu/all-volumes-and-issues/volume-7-number-2-2025/impact-war-ukraine-marketing-communications
https://science.lpnu.ua/smeu/all-volumes-and-issues/volume-7-number-2-2025/impact-war-ukraine-marketing-communications
http://www.economy.nayka.com.ua/?op=1&z=9703
https://doi.org/10.52058/3041-1793-2025-3(8)-813-824
https://doi.org/10.52058/3041-1793-2025-3(8)-813-824

ISSN 2304-1692 ®IHAHCOBWUIX NPOCTIP 2026 No 1 (59)

6. Komanda YC.Market. (2025, October 23). Lohistyka pid chas viiny: sotni miliardiv
hryven dokhodu: analytichnyy material [Logistics during the war: hundreds of billions of
hryvnias in revenue: analytical material]. Blog YC.Market. Retrieved from
https://blog.youcontrol.market/loghistika-pid-chas-viini-sotni-miliardiv-ghrivien-dokhodu/
[in Ukrainian].

7. Komanda Rentech Digital. (n.d.). Pereklik lohistychnykh posluh u Zakarpats'kiy
oblasti [List of logistics services in Zakarpattia Oblast]. Retrieved from
https://rentechdigital.com/smartscraper/business-report-details/ukraine/list-of-logistics-
services-in-zakarpattia-oblast [in English].

8. Korniyko, Y.R., Valyavska, N.O. & Mikheyev, O. (2024). Analiz suchasnoho stanu
transportnoyi haluzi Ukrayiny u rozrizi vanazhnykh perevezen’ [Analysis of the current state
of Ukraine’s transport sector in terms of freight transportation]. Ekonomika ta suspilstvo,
(70). https://doi.org/10.32782/2524-0072/2024-70-70 [in Ukrainian].

9. Kuzyk, O.V. (2022). Marketynhovi komunikatsiyi u dyferentsiyuvanni y
pozytsionuvanni ukrayins'koho ahrobiznesu [Marketing communications in differentiation
and positioning of Ukrainian agribusiness]. Marketynh i tsyfrovi tekhnolohiyi, 6(3), 6—14.
https://doi.org/10.15276/mdt.6.3.2022.1 [in Ukrainian].

10. Kushnir, T. & Moroz, M. (2025). Tendentsiyi rozvytku tsyfrovykh komunikatsiy v
Ukrayini [ Trends in the development of digital communications in Ukraine]. Acta Academiae
Beregsasiensis, 77-85. Retrieved from
https://dspace.kmf.uz.ua/jspui/bitstream/123456789/5109/1/Kushnir T Moro... komunikats
11_Ukraini_2025.pdf [in Ukrainian].

11. Lozhachevska, O.M. & Martsipaka, V.M. (2023). Innovatsiynyy rozvytok
transportnoho kompleksu v umovakh tsyfrovoi transformatsiyi [Innovative development of
the transport complex under digital transformation]. Problemy suchasnykh transformatsiy.
Seriya: ekonomika ta upravlinnya, (10). https://doi.org/10.54929/2786-5738-2023-10-04-10
[in Ukrainian].

12. Marchenko, S.M. & Lishchenko, A.V. (2025). Vplyv voyennoho stanu na
marketynhovi komunikatsiyi ahropidpryyemstv Ukrayiny [Impact of martial law on
marketing communications of Ukrainian agribusinesses]. Visnyk Universytetu “Ukrayina”,
15(42).  Retrieved  from  https://ekonomics.com.ua/s274-vpliv-voennogo-stanu-na-
marketingovi-komunikaciyi-agropidpriemstv-ukrayini [in Ukrainian].

13. Nesterenko, V.I. (2022). Vplyv staloho rozvytku na zminy v zastosuvanni
marketynhovykh komunikatsiy [Impact of sustainable development on changes in marketing
communications]. Naukovyy visnyk Uzhhorods'koho natsional'noho universytetu. Seriya:
Mizhnarodni ekonomichni vidnosyny ta svitove hospodarstvo, 45. http://www.visnyk-
econom.uzhnu.uz.ua/archive/45 2022ua/8.pdf [in Ukrainian].

14. Ovsiyenko, N. (2024). Marketynhovi stratehiyi prosuvannya tovariv ta posluh v
umovakh viyny [Marketing strategies for promotion of goods and services under wartime
conditions]. Ekonomichnyy prostir, 196, 67-72. https://economic-prostir.com.ua/wp-
content/uploads/2025/01/196-67-72-ovsiyenko.pdf [in Ukrainian].

15. Puseva, M. (2023). Stratehichni napriamy vidnovlennya ta rozvytku transportnoyi
infrastruktury Ukrayiny [Strategic directions for restoration and development of Ukraine’s
transport infrastructure]. Ekonomika ta suspilstvo, (49). https://doi.org/10.32782/2524-
0072/2023-49-37 [in Ukrainian].

16. Romat, Ye.V. (2022). Marketynhovi komunikatsiyi [Marketing communications].
Kyiv: NNIZh, Kyiv. nat. univ.-t imeni Tarasa Shevchenka. Studcentr, 354 p. [in Ukrainian].

cC BY- NC
< 35


https://blog.youcontrol.market/loghistika-pid-chas-viini-sotni-miliardiv-ghrivien-dokhodu/?utm_source=chatgpt.com
https://rentechdigital.com/smartscraper/business-report-details/ukraine/list-of-logistics-services-in-zakarpattia-oblast?utm_source=chatgpt.com
https://rentechdigital.com/smartscraper/business-report-details/ukraine/list-of-logistics-services-in-zakarpattia-oblast?utm_source=chatgpt.com
https://doi.org/10.32782/2524-0072/2024-70-70
https://doi.org/10.54929/2786-5738-2023-10-04-10
https://ekonomics.com.ua/s274-vpliv-voennogo-stanu-na-marketingovi-komunikaciyi-agropidpriemstv-ukrayini
https://ekonomics.com.ua/s274-vpliv-voennogo-stanu-na-marketingovi-komunikaciyi-agropidpriemstv-ukrayini
http://www.visnyk-econom.uzhnu.uz.ua/archive/45_2022ua/8.pdf
http://www.visnyk-econom.uzhnu.uz.ua/archive/45_2022ua/8.pdf
https://economic-prostir.com.ua/wp-content/uploads/2025/01/196-67-72-ovsiyenko.pdf
https://economic-prostir.com.ua/wp-content/uploads/2025/01/196-67-72-ovsiyenko.pdf
https://doi.org/10.32782/2524-0072/2023-49-37
https://doi.org/10.32782/2524-0072/2023-49-37

ISSN 2304-1692 ®IHAHCOBWUIX NPOCTIP 2026 No 1 (59)

17. Salo, Ya. & Kochevoy, M. (2024). Marketynhovi komunikatsiyi v umovakh
voyennoho periodu: zminy ta osoblyvosti [Marketing communications during wartime:
changes and features]. Ekonomika ta suspilstvo, (65). https://doi.org/10.32782/2524-
0072/2024-65-45 [in Ukrainian].

18. Salo, Ya. & Kochevoy, M. (2024). Marketynhovi komunikatsiyi v umovakh
voyennoho periodu: zminy ta osoblyvosti [Marketing communications during wartime:
changes and features]. Ekonomika ta suspilstvo, 65.
https://economyandsociety.in.ua/index.php/journal/article/view/4417 [in Ukrainian].

19. Semenda, O. (2025). Transformatsiya marketynhovykh stratehiy ta povedinky
spozhyvachiv v Ukrayini v umovakh viys'kovoho chasu [Transformation of marketing
strategies and consumer behavior in Ukraine during wartime]. Ekonomika ta suspilstvo, 75.
https://doi.org/10.32782/2524-0072/2025-75-51 [in Ukrainian].

20. Semenchuk, T. & Kushnir, A. (2025). Analiz suchasnoho stanu roboty
transportnykh pidpryyemstv [Analysis of the current state of transport enterprises].
Ekonomika ta suspilstvo, (74).
https://economyandsociety.in.ua/index.php/journal/article/view/602 [in Ukrainian].

21. Seniv, L. (2022). Problemy orhanizatsiyi miskykh pashyryskykh perevezen’
[Problems of urban passenger transport organization]. Ekonomika ta suspilstvo, (44).
https://doi.org/10.32782/2524-0072/2022-44-96 [in Ukrainian].

22. Tryfonova, O.V. & Trushkina, N.V. (2019). Stan, problemy ta tendentsiyi rozvytku
transportnoyi lohistyky v Ukrayini [State, problems and trends of transport logistics
development in Ukraine]. Venu-journal, 1. http://www.venu-journal.org/download/2019/23-
Tryfonova.pdf [in Ukrainian].

23. Yanovska, V. & Medina, A. (2023). Osoblyvosti ekonomichnoho rozvytku
transportnykh kompaniy v umovakh tsyfrovizatsiyi [Features of economic development of
transport companies under digitalization]. Zbirnyk naukovykh prats DUIT. Seriya
“Ekonomika i upravlinnya”, 53, 40—48 [in Ukrainian].

Jara HagxomkeHHs ctarti: 04.02.2026
Hata npuiinsarrs crarrti: 14.02.2026
Jara my6mikanii crarri: 31.03.2026

cC BY- NC
< 36


https://doi.org/10.32782/2524-0072/2024-65-45
https://doi.org/10.32782/2524-0072/2024-65-45
https://economyandsociety.in.ua/index.php/journal/article/view/4417
https://doi.org/10.32782/2524-0072/2025-75-51
https://economyandsociety.in.ua/index.php/journal/article/view/602
https://doi.org/10.32782/2524-0072/2022-44-96
http://www.venu-journal.org/download/2019/23-Tryfonova.pdf
http://www.venu-journal.org/download/2019/23-Tryfonova.pdf

