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Now there are extremely serious prob- all, are associated with the generally rec-
lems that clients of tourism enterprises ognized disadvantage in the insurance
face in the process of visiting tourists by industry.

CIS countries. Negative factors, first of
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Providing insurance services to clients
of tourism enterprises, gives opportuni-
ties to get a great social and economic
effect, this can be directly related, to an
increase in the number of tourists, an in-
crease in foreign exchange earnings from
the services rendered to them, an increase
in national income, and the strengthening
of international relations on the one hand,
and to the preservation of property and
social protection of tourists on the other
hand.

The specifics of insurance services in
the tourism sector may cover insurance
relations between clients of tourism en-
terprises, the population of a particular
territory, and management bodies regard-
ing the appropriation of natural goods
(i.e. natural resources, objects, etc.), as
well as environmental protection activi-
ties. Under all conditions, the purpose of
Insurance is to maintain a socially normal
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and environmentally friendly quality of
the tourist environment.

In the context of the implementation of
the priority tasks arising from the Pro-
gram of the Country Development Strat-
egy for 2019-2020, tourist insurance,
firstly, should guarantee the safety of
their property, personal safety and health,
secondly, if possible, protect them from
ensuring insolvency of funds in connec-
tion with the development of inflationary
processes. At the same time, it is neces-
sary to take into account the specifics of
insurance while ensuring the solvency of
tourists’ funds during their stay in the
host country. This makes it possible for
tourism enterprises to provide insurance
protection for the temporarily free capital
of tourists and to ensure the stability of
the development of tourist enterprises,
rather than striving for short-term bene-
fits to the detriment of tourists.
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